Writing Catchy Headlines (adapted, condensed, copied from the various sources listed below)

A Headline is

· A complete thought reflecting what the story is AND what the story is about
· A sentence with a subject, verb, and sometimes an object, but without lots of little connecting words

· 5-10 words long

What to do?

· Write the headline LAST so you really KNOW what the article is about

· Base it on the main idea / thesis which should be in the lead of the article

· Use the key word technique – make a list of the key words used in the article which represent its key concepts/ideas. Play with these and their synonyms/antonyms till you have a headline

· Check, test, and revise until you get it right

Headline Dos:

· Needs to be correct in fact and implication (reflect content of article)

· Set and match the tone of the article

· Connect to ordinary readers and be easily understood – gr 9 average vocabulary

· Attract attention using interesting, active words

· Are clear and concise

· Use alliteration if purposeful

· Use present tense and active voice

Headline Don’ts:

· Parrot the lead in the headline 

· Use facts that are not in the article

· Ambiguity, double meanings, unintended insinuations

· Do not start with a verb

· Do not use feel, believe, or think

· Do not pad  with unnecessary words

· Avoid slang unless it’s a specific feature of that article 

	Bad examples
	Revised examples, some with sub-headline

	Bad things make us better
	How traumatic events help us grow

	Who is right?
	In war, who defines which side is right?

	Modern day crusaders
	ISIL: Modern day crusaders?

Has religious intolerance changed since the Middle Ages?

	Let freedom rain
	Human trafficking: the new slavery


When will freedom rain so all people can 


NOTE. A Hammer Headline is only about 3 words long and allows the subhead to do the heavy lifting in terms of explaining the article’s content – BUT there is double meaning or subtlety involved – see the Wikileaks model with the head ‘Just watch us’ The double meaning is 1) they are daring us to watch what they will do / reveal and 2) capitalizing on the fear of the lack of privacy in this age in that we’re all being watched. 





TEST your Headline with the TACT test – Taste, Attractiveness, Clarity, Truth

1. Is it in good taste? Could any part of it offend readers in any way? 

2. Does it attract the reader’s attention? Can it be improved without sacrificing accuracy?

3. Does it communicate clearly, quickly? Is there any confusions, odd words, unintended/poor double meanings?

4. Is it accurate / True? Are the proper words used? Is the thrust of subject/verb true?

5. If there is even one ‘No’ to the above list – you need to revise, unclear for one =  unclear for many

Triple check that your headline does not have unintended connotations/ associations

Sources:

"Headlines." Columbia University in the City of New York. N.p., n.d. Web. 14 Oct. 2014. 

"How to write a headline - Journalism skills." The University of North Carolina at Pembroke. N.p., n.d. Web. 14 Oct. 2014. 

"Writing Effective Headlines." N.p., Web. 14 Oct. 2014. 

